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War  Films 

An  open-air  audience  of  fifteen  thousand  persons  assembled  before  the  United  States  Treasury  building 
to  witness  war  films  of  the  Bureau  of  Commercial  Economics. 

Patriotic  enthusiasm,  is  stimulated  by  motion 
pictures  •  more  eflFectively.  and  more  easily  than 
by  an^  6i;her  means. 

The  purpose  of  this  pamphlet  is  to  present  in  a 
practical  form  int'ormation  which  will  be  of  as- 
sistance to  all  who  plan  to  utilize  the  irresistible 
power  of  the  motion-picture  screen  for  patriotic 
purposes. 

Suggestions  are  given  to  all  who  are  engaged 
in  this  work,  as  well  as  to  all  who  are  seeking 
new  fields  of  patriotic  endeavor. 

No  industrial  manager  or  war-plant  superin- 
tendent should  overlook  this  means  of  stimulating 
workers  to  continuous  and  enthusiastic  effort  in 
the  nation's  aim — Winning  the  War! 

Enlist  the  Screen 
to  Register  Patriotism  in  your  Community 
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National  Committee  of  Patriotic  Societies 


Organized  Februar}'  21,  1917  to  assist  in  the  co-ordination  of  the  work  of 
National  Preparedness  and  Patriotic  Service  carried  on  by  various  organizations  in  the  United  States 


Lieut. -General  S.  B.  M.  Young, 

honorary  chairman 
George  Wharton  Pepper,  chairman 
William  P.  Bonbright,  treasurer 
Charles  C.  Moore,  vice-chairman 


Mrs.  Antoinette  Funk,  vice-chairman 
William  H.  Cowles,  vice-chairman 
Matlack  Price,  vice-chairman 
Edward  Harding,  chairman  executive  board 
Louis  H.  Hosmer,  chairman  finance  board 


Charles  Franklin  Curtiss,  vice-chairman  William  Mather  Lewis,  executive  seotetary 


Executive  Offices:  Union  Trust  Building,  Washington,  D.  C. 


"PATRIOTISM  THAT  REGISTERS" 

Dear  Sir: 

We  ask  your  help,  not  in  money,  but  in  directing 
the  attention  of  the  other  leaders  of  your  community,  to  the 
enclosed  pamphlet. 

Motion  Pictures,  as  you  realize,  are  the  most 
effective  means  of  reaching  crowds.    Practical  information  as 
to  HOW  TO  OBTAIN  AND  USE  PATRIOTIC  FILMS  is  brought  together 
for  the  first  time  in  the  enclosed. 

This  pamphlet  was  inspired  by  our  strong  belief 
in  the  power  of  Motion  Pictures  to  stimulate  patriotic  spirit 
and  to  further  all  war  activities. 

How  about  the  4th  Liberty  Loan?    Are  you  planning 
to  use  Motion  Pictures  in  your  clubs,  theatres  and  town  halls 
to  stimulate  the  sale  of  bonds? 

Men  who  are  giving  their  time  to  Liberty  Loan  work 
cannot  reach  everybody,  or  sell  to  all  whom  they  solicit. 
Patriotic  Motion  Pictures  can  help  the  loan  by  convincing 
people  so  that  they  will  subscribe  more  readily  and  extensively. 

When  you  have  read  this  pamphlet,  I  will  greatly 
appreciate  your  comments  on  it  and  any  suggestions  as  to  its 
distribution. 

Yours  truly. 


Chairman  of  Executive  Board 


For  list  of  Represented  Societies,  see  back  of  this  sheet 


EXECUTIVE  BOARD 


Edward  Harding,  Chairman 
Boy  Scouts  of  America 

William  S.  Ellis 
National  Security  League 

Mrs.  George  Thacher  Guernsey 
Daughters  of  American  Revolution 

Edwin  O.  Holter 
Committeeman  at  Large 


Philip  S.  Post 

Committeeman  at  Large 

Langdon  p.  Marvin 
Military  Training  Camps  Association  of  the  U.  S. 

George  Hewitt  Myers 

Army  League  of  the  United  States 

Mrs.  Lewis  B.  Stillwell 
National  League  for  Women's  Service 


Aeronautical  Society  of  America 
American  Defense  Society,  Inc. 
American  Rights  League 
Army  League  of  the  United  States 
Army  Relief  Society 

Association  of  Military  Colleges  and  Schools 
America's  Allies  Co-operative  Committee 
Boys  Club  Federation 
Boy  Scouts  of  America 

Chamber  of  Commerce  of  the  United  States, 

Committee  on  National  Defense 
Colonial  Dames  of  the  17th  Century 
Colonial  Daughters  of  America 
Daughters  of  American  Revolution 
Descendants  of  Signers  of  Declaration  of 

Independence 
Duryea  War  Relief 

General  Society  Daughters  of  the  Revolution 
High  School  Volunteers  of  the  U.  S. 
International  Lyceum  Association 
League  to  Enforce  Peace 
Military  Order  of  Loyal  Legion  of  U.  S. 
Military  Order  of  Foreign  Wars  of  U.  S. 
Military  Training  Camps  Association 
National  Americanization  Committee 


D  SOCIETIES 

National  Assoc.  for  Universal  Military  Training 
National  Civic  Federation 
National  Committee  of  One  Hundred 
National  League  for  Woman's  Service 
National  Security  League 

National  Society  of  Daughters  of  Founders  and 

Patriots  of  America 
National  Society  of  U.  S.  Daughters  of  1812 
Naval  and  Military  Order  Spanish-American  War 
Naval  Training  Association 
Navy  League  of  the  United  States 
Order  of  Founders  and  Patriots  of  America 
Patriotic  Service  League 
Power-Craft  Association 
Society  of  American  Wars 
Sons  of  the  Revolution 
Sons  of  Veterans,  U.  S.  A. 
Special  Aid  Society  for  American  Preparedness 
Trench  Packet  Comfort  Committee 
United  States  Power  Squadron 
Universal  Military  Training  League 
Women's  Department,  National  Civic  Federation 
Woman's  Naval  Service,  Inc. 

Affiliated  Society:  South'n  Commercial  Congress 


Patriotism  that  Registers 


Make  the  Screen  play  a  bigger  part 
in  Winning  the  War 


"Whom  I  shall  see  for  myself 
and  mine  eyes  shall  behold."    Job  xix,  27 


Bringing  the  War  to  Jim  Hewitt 

Consider  the  case  of  Jim  Hewitt,  munition- 
worker. 

At  the  outbreak  of  the  war  in  1914, 
and  for  many  months  after,  Jim  was  de- 
cidedly indifferent  to  the  march  of  affairs 
international.  The  battles  of  nations  over- 
seas meant  little  to  a  man  whose  main  con- 
cern was  the  ever  present  and  pressing 
problem  of  providing  food  and  clothing  for 
the  "Missus"  and  the  little  Hewitts. 

"AVhat  is  it  all  about,  anyway?"  he 
would  ask. 

-  Then  we  went  in.  Flags  and  drums  and 
speakers  called  to  Jim  to  give  his  countrj' 
the  best  that  was  in  him  to  jnake  the  world 
a  safe  and  decent  place  to  live  in.  They  did 
not  call  in  vain.  Jim  worked  harder  than 
ever  at  the  plant,  but  there  was  still  a  vague 
sense  of  unreality  clouding  the  secret  pas- 
sages of  the  Hewitt  brain. 

He  would  watch  the  shells  he  had  helped 
to  make  go  out  of  the  factory  bound  for 
some  distant  sea-port,  but  he  could  not 
picture  them  in  the  hands  of  gunners  on 
the  torn  fields  of  Flanders.  He  would  watch 
the  young  men  of  the  town  go  down  to  the 
trains  on  their  way  to  the  nearest  canton- 
ment, but  he  had  the  haziest  conception  of 
what  happened  to  them  after  that. 

The  articles  in  the  dailv    papers  and 
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the  pictures  in  the  Sunday  supplement 
helped  to  give  him  some  slight  comprehen- 
sion of  war.  But  you  must  remember  that 
Jim  was  not  a  great  reader. 

When  even  constant  newspaper  readers 
are  overwhelmed  by  the  conflicting  reports 
daily  presented  to  them  in  print,  you  need 
not  wonder  that  Jim's  mental  picture  of  the 
war  was  blurred  and  confused. 

Now  it  is  important  for  many  reasons 
that  Jim  should  have  a  clean-cut  idea  of 
what  this  war  is  about.  The  appeal  of 
orators,  posters,  pamphlets  and  newspapers 
all  help.  But  we  should  use  every  means 
available  for  reiterating  the  message  that 
must  be  delivered  to  the  Jim  Hewitts  and 
Mary  Hewitts  in  the  country  so  that  we 
will  all  work  together,  serve  together  and 
fight  together  to  win  the  war. 

Let  us  all  see  the  message  for  ourselves: 
let  our  eyes  behold  it. 

Throughout  the  country,  workers  in 
fields,  factories,  workshops  and  offices  are 
being  strengthened  for  the  task  that  is  theirs 
by  the  stimuli  of  screen  and  camera. 

The  moving  picture  is  one  of  the  most 
powerful  means  that  has  ever  been  devised 
for  reaching  swiftly  and  effectively  the  great 
mass  of  people.  It  can  picture  the  crises  of 
the  world's  civilization  in  a  manner  that  no 
other  medium  can  approximate.     It  can 
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show  the  whole  thrilling  sweep  of  events 
from  the  first  months  of  mobilization  to  the 
actual  entry  of  American  troops  on  the 
greatest  battle-field  of  all  time  in  a  way  that 
is  unforgettable. 

No  man  or  Avoman  can  watch  the  films 
of  battles  of  our  Allies,  of  training  and  em- 
barkation camps,  of  American  boys  march- 


ing up  the  gangways  of  transports,  of  boys 
of  their  own  flesh  and  blood  in  Paris,  on 
poplar-lined  roads  in  Flanders,  in  the  very 
trenches  themselves,  without  being  lifted  up 
mentally  and  spiritually  so  that  no  task 
seems  too  difficult  to  help  these  boys  come 
through  victorious. 


©  Bureau  of  Public  Information 


On  the  "Frontier  of  Freedom" 

American  officers  observing  the  enemy  from  a  front- 
line trench  —  a  scene  from  "Pershing's  Crusaders," 
the  official  film  showing  our  overseas  forces  in  France 


The  Government  knows  t 

The  Government  has  recognized  the  force 
of  the  screen's  appeal.  More  and  more 
motion  pictures  are  being  mobilized  to  the 
task  of  winning  the  war.  During  the  recent 
Red  Cross  drive  even  the  sacred  porticoes  of 
the  Treasury  Building  in  Washington  were 
invaded  and  audiences  of  approximately 
20,000  per  night  were  shown  films  provided 
by  the  Bureau  of  Commercial  Economics. 

A  committee  with  Adolph  Zukor,  Chair- 
man, cooperated  with  the  Treasury  Depart- 
ment in  motion-picture  publicity  for  the 
three  Ijiberty  Loan  drives,  and  every  gov- 
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e  value  of  motion  pictures 

ernmental  department  directly  associated 
with  the  conduct  of  the  war  has  employed 
the  screen  as  a  means  of  informing  the 
public  on  its  activities.  All  this,  of  course, 
is  in  addition  to  the  work  that  has  been  done 
by  local  committees  and  patriotic  exhibitors. 
You  are  confronted  with  the  problem  of 
making  even  more  effective  use  than  hereto- 
fore of  the  motion  picture  in  your  locality. 
From  the  almost  countless  plans  and  agen- 
cies for  distribution  of  patriotic  information, 
the  compilers  of  this  pamphlet  have  endeav- 
ored to  select  those  best  suited  to  your  needs. 
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How  to  use  motion  pictures  most  effectively 


"Over  the  Top" 

A  scene  from  Sergeant  Guy  Empey's  stirring  film,  produced  by  the 
Vitagraph  Company  of  America. 


I  The  kind  of  films  to  show- 
Be  your  own  critic.  Make  it  a  point  to  see 
for  yourself  some  of  the  leading  patriotic 
films  that  are  being  shown  everywhere. 
Judge  from  their  effects  on  you  and  on  the 
audience  whether  or  not  they  are  suited  to 
produce  the  desired  reactions  on  the  people 
of  your  neighborhood. 

A  number  of  these  pictures  dwell  over- 
much on  the  horrors  of  war  and  are  too  liable 
to  result  in  war  weariness  rather  than  a 
determination  to  see  the  war  through  to 
the  end. 

Again,  other  motion  pictures  are  written 
and  produced  in  an  arrogant,  boastful  spirit 
that  ill  befits  the  high  ideals  that  animate 
our  conduct  in  the  war.  They  lead  straight 
to  the  dangers  of  over-confidence. 

There  are  enough  pictures  to  permit  a 
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thoughtful  selection  and  you  should  see  to 
it  that  such  a  selection  is  made. 

II  How  and  where  to  get  good  films 
1  Get  help  from  the  leading  exhibitors  in 
your  community.  In  the  first  place  you 
should  by  all  means  have  help  of  the  leading 
motion-picture  exhibitors  in  your  locality. 
You  will  find  that  they  will  cooperate  with 
you  more  enthusiastically  if  they  are  made  to 
feel  that  they  have  a  share  in  the  work  of 
education.  Get  in  touch  with  them  imme- 
diately and  find  out  what  their  facilities  are 
and  to  what  extent  they  would  be  willing 
to  devote  their  theatres  to  the  work. 

Money  will  be  saved  if  you  secure  real 
co-operation  from  the  motion-picture  exhib- 
itors in  your  town.    Urge  them  to  show 
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A  portion  of  the  "Hearts  of  the  World" 
film  being  inspected  by  D.  W.  Griffith. 
One  hundred  and  twenty  thousand  feet 
of  film  were  taken,  but  only  twelve  thou- 
sand feet  were   used   in   the  production. 


the  right  kind  of  patriotic  fihns  and  slides 
as  a  part  of  their  regular  programs. 
Their  audience  is  already  assembled.  Urge 
upon  them  their  great  opportunity  for  pa- 
triotic service,  their  duty  to  the  public,  their 
share  in  war  work. 

If  there  are  several  motion-picture  thea- 
tres in  your  town,  work  with  the  exhibitors 
who  show  the  greatest  patriotic  spirit.  If 
possible,  call  them  all  together  and  draft  a 
co-operative  program,  in  order  to  avoid 
duplication  of  effort,  as  well  as  detrimental 
competition. 

2  Films  made  by  standard  companies. 
In  the  back  of  this  pamphlet  appears  a  list 
of  some  of  the  leading  films  of  patriotic 
nature  with  the  names  of  the  companies 
which  make  them. 

These  films  are  rented  through  local  ex- 
changes established  by  the  different  pro- 
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ducing  companies  in  all  parts  of  the  country. 
Your  local  exhibitor  obtains  the  pictures  he 
shows  through  the  exchange  in  your  neigh- 
borhood, and  he  is  your  best  source  of  infor- 
mation for  terms  of  rental  and  for  the 
address  of  the  exchange  controlling  the 
pictures  you  want. 

The  producing  companies  can  also  advise 
N'ou,  by  mail,  of  the  local  exchange  through 
which  you  may  obtain  their  films. 

New  five-reel  pictures  can  usually  be 
rented  for  about  $25.00,  and  pictures  that 
are  six  months  old,  for  about  $5.00.  For 
two  dollars  more  the  exchange  will  supply 
a  comedy  and  a  news  film,  thus  giving  you 
a  varied  program.  It  takes  about  fifteen 
minutes  to  show  one  reel  of  a  thousand  feet. 

3  The  Committee  on  Public  Information 
maintains  a  Motion  Picture  Department, 
known  as  the  Division  of  Films,  with 
offices  in  the  Times  Building,  New  York 
City,  under  the  direction  of  Mr.  C.  S.  Hart. 
Pictures  dealing  with  the  activities  of  the 
Government  in  the  different  departments 
can  be  obtained  by  correspondence  with 
Mr.  Hart,  at  that  address. 

4  The  American  Red  Cross,  Washing- 
ton, D.  C,  has  motion  pictures  covering 
some  of  its  activities.  Information  will  be 
furnished  on  request. 

5  The  Food  Administration,  Washing- 
ton, D.  C,  can  give  information  about  films 
dealing  directly  with  its  work. 

6  Industrial  and  Economic  Films.  Henry 
Disston  k  Sons,  Philadelphia,  Pa.,  issue  a 
list  of  manufacturers  having  motion-picture 
films  of  educational  value.  Correspond 
with  the  Educational  Department  of  that 
firm  for  this  list. 

7  News  Films.  The  four  leading  pro- 
ducers of  Current  News  Films  are  Univer- 
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sal,  Mutual,  Gaumont  and  Hearst-Pathe.         Care  should  be  taken  in  buying  one  to  be 


The  distributors  of  these  news 
maintain  agencies  in  the  leading 
30  cities  of  the  United  States. 
The  telephone  book  or  the  mo- 
tion-picture theatre  manager  will 
put  you  into  touch  with  them. 

9  Films  that  are  free.  For 
large  gatherings  and  especially 
for  outdoor  meetings  at  which 
no  admission  is  charged,  the 
Bureau  of  Commercial  Eco- 
nomics at  Washington  provides 
films  for  patriotic  societies  with- 
out expense  other  than  express 
charges,  so  far  as  its  prints  of 
each  subject  will  permit. 

The  Bureau  requires  that  no 
admission  be  charged  or  collec- 
tion taken  in  connection  with  its 
films. 

Get  in  touch  with  the  Bureau 
today,  tell  it  your  needs  and  ask 
for  suggestions. 

10  Information  about  releases. 
Information  about  pictures  re- 
leased after  the  compilation  of 
this  pamphlet  may  be  obtained 
from  the  National  Board  of 
Review  of  Pictures,  70  Fifth 
Avenue,  New  York. 

Ill  Equipment  necessary  to 
showing  films 

1  The  Projector.  Motion-pic- 
ture projectors  vary  in  size  and 
cost.  The  cost  ranges  from 
$185  to  $450. 


weeklies     sure  that 
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Actual  size  reproduction  of 
a  strip  from  a  current  news 
film  shows  the  launching 
of  a  concrete  ship. 
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it  is  made  for  "standard"  film, 
unless  the  films  of  the  non-stand- 
ard machine  only  are  to  be  used. 

The  standard  machine  has  a 
sprocket  wheel  whose  sprockets 
conform  to  the  perforations  of 
the  standai'd  film,  i.e.,  four  to 
an  inch  on  both  sides. 

The  films  of  the  Bureau  of 
Commercial  Economics  may  be 
used  on  standard  machines  only. 

For  large  audiences  and  for 
outdoor  work,  standard  ma- 
chines, similar  to  those  in  use  in 
the  motion-picture  theatres,  are 
necessary,  and  are  obtainable 
from  such  concerns  as 

The  Nicholas  Power  Co., 
90  Gold  Street, 
New  York  City. 

The  large  standard  arc  ma- 
chines draw  40-60  amperes  of 
current  and  usually  require  spe- 
cial wiring.  These  machines  are 
not  portable,  except  in  the  sense 
that  they  may  be  knocked  down 
and  packed.  They  are  usually 
installed  permanently.  In  or- 
dering a  machine,  whether  large 
or  small,  it  is  necessary  to  advise 
the  manufacturing  company  of 
the  length  of  the  room,  in  order 
that  a  lens  of  the  proper  focal 
throw  will  be  sent.  State  also 
the  type  of  current  which  will  be 
used,  whether  alternating  or 
direct,  as  this  will  determine  the 
kind  of  apparatus  you  should 
have. 

Incandescent  lighting,  while 


safe,  is  not  satisfactory  for  large  gatherings 
when  the  projection  must  be  a  great  dis- 
tance from  the  screen.  The  arc  has  never 
been  superseded  in  Hght  giving  power,  but 
its  intense  heat  causes  highly  inflammable 
film  to  ignite,  and  fire  may  follow.  The 
fire  underwriters  wisely  decree  a  booth  of 
asbestos  for  such  machine  when  used  in- 
doors. While  this  increases  the  initial  ex- 
pense, the  ultimate  reduction  in  cost  in  the 
way  of  fire  insurance  and  the  assuring  of 
public  safety  make  the  investment  worth 
while. 

It  is  not  necessary,  however,  to  buj^  a 
motion-picture  projector  if  only  a  few  exhi- 
bitions are  to  be  given.  In  almost  every 
town  there  is  some  one  who  rents  motion- 
picture  and  slide  projectors,  furnishing  all 
the  necessarj'  equipment  and  the  operator 
for  a  lump  sum. 

2  The  Screen.  The  usual  size  picture  for 
an  audience  of  one  to  two  hundred  is  10x12, 
for  smaller  audiences  6x8  is  quite  large 
enough,  and  for  very  big  audiences  18x24. 
The  screen  may  be  of  any  opaque  whitish 
substance.  A  whitewashed  wall  serves  ex- 
cellently, but  where  a  wall  is  not  available, 
screens  may  be  obtained,  of  ordinary  sheet- 
ing or  canvas,  aluminum  or  gold  painted. 
A  satisfactory  screen,  made  of  aluminum- 
painted  canvas,  6x8  feet,  with  a  spring 
roller,  so  that  it  may  be  rolled  up  and  out 
of  the  way  during  the  daytime,  costs  about 
seven  dollars  and  a  half.  Screens  may  be 
obtained  from  the  McAllister-Keller  Co., 
176  Fulton  St.,  New  York  City. 

3  The  Operator.  Never  employ  any  but 
an  experienced  operator,  preferably  a  union 
man.  With  an  inexperienced  or  incompe- 
tent operator  there  is  alwaj^s  possibility  of 
fire,  but  such  accidents  can  only  occur  as  a 
consequence  of  carelessness.    With  a  com- 
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petent,  experienced  operator  there  is  no 
more  danger  than  with  an  experienced 
chauffeur  in  an  automobile. 

Every  state  has  its  own  fire  regulations 
relative  to  motion-picture  projection,  booths 
and  operators.  These  may  be  obtained  by 
writing  to  the  Secretar}^  of  State  in  the 
capital  of  each  state. 

4  The  Traveling  Equipment.  For  out- 
door projection  and  in  such  towns  or  vil- 
lages not  equipped  with  electricity,  a  small 
generator  of  the  Delco  type  provides  ample 
ciu'rent  for  the  incandescent  lamp  machines. 


A  one-ton  truck  is  of  sufficient  size  to  carry 
the  projector,  the  generator,  the  films  and  the 
screen  from  place  to  place.  The  chauffeur 
should  be  the  motion-picture  operator. 

The  screen,  of  whatever  material,  ouglit 
to  be  made  with  grommet  holes,  so  that  it 
may  be  laced  to  two  upright  and  two  cross 
pieces,  made  preferably  of  piping,  though 
wood  will  answer.  This  frame  may  be  held 
either  by  cross  legs  at  the  bottom  or  guyed 
with  ropes  to  any  convenient  posts,  trees,  etc. 

The  truck  should  have  a  reel  holding  at 
least  300  feet  of  electric  cable,  leading  out 
througli  the  bottom,  so  that  the  truck  may 
remain  at  tlie  roadside  and  the  projection 
equipment  taken  into  any  sclioolhouse,  town 
hall  or  parish  house  and  perfect  projection 
given  for  the  pictures. 

IV  The  Trailer 

Another  method  of  patriotic  education  is 
the  "film  trailer,"  a  short  strip  of  motion- 
picture  film  between  ten  and  two  hundred 
feet  in  length.  The  trailer  follows  some 
longer  picture  and  is  made  part  of  the  con- 
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In  Action 

D.  W.  Griffith  setting  up  his  machine  in  the  front-line  trenches  in  France, 
during  the  filming  of  "Hearts  of  the  World."  The  enemy  trenches  are 
not  more  than  fifty  yards  away,  and  the  soldier  is  on  the  alert  for  shell  fire. 


tinuous  performance,  although  its  message 
is  distinct  from  what  jsrecedes  or  follows  it. 

Where  to  obtain  Trailers.  Should  you 
desire  to  use  trailers  containing  some  short 
patriotic  message,  communicate  with  the 
following  motion-picture  companies  that  are 
prepared  to  supply  trailers  at  standard 
prices:  Bray  Studio,  23  East  26th  Street, 
New  York  City,  and  Rothacker  Film  Mfg. 
Co.,  1339  Diversey  Parkway,  Chicago,  111. 

V  Slides 

Every  motion-picture  machine  is  equipped 
to  exhibit  slides  on  the  screen.  The  motion- 
picture  slide  has  been  found  effective  when 
the  copy  it  contains  is  brief  and  to  the  point 
and  when  it  is  not  left  too  long  on  the  screen. 
Your  publicit}'  committee  can  prepare  the 
text  for  these  slides,  bearing  in  mind  the 
fundamental  rules  of  patriotic  publicity  as 
suggested  in  the  pamphlet  called  "The  Bat- 
tle in  this  Country,"  by  Edward  Harding. 
(See  List  of  Publications,  Page  16.) 

An  important  use  of  the  slide  is  for  mass 
singing  at  the  army  cantonments,  or  at  pa- 
triotic meetings,  the  words  of  songs  being 
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thrown  on  the  screen  for  all  to  read  as  they 
sing.  E.  H.  Sothern  (writing  for  Scrih- 
ner's  Magazine)  says:  "The  'sing-song' 
night  is  a  great  institution  in  the  camps  of 
France.  Songs  are  projected  onto  a  white 
sheet  by  stereopticon,  and  the  soldiers  sing, 
and  sing,  and  sing."  The  idea  is  highly 
recommended  for  all  patriotic  meetings, 
for  nothing  stimulates  people  more,  or  welds 
them  more  closely  into  one  body  than  all 
singing  together.  Advice  on  the  organiza- 
tion of  singing  may  be  obtained  from  the 
New  York  Community  Chorus,  Harry 
Barnhart,  Director,  130  East  22nd  Street, 
New  York  C'lij. 

Where  to  obtain  Slides.  Slides  on  pa- 
triotic subjects  may  be  purchased  from 

Committee  on  Public  Information 

Bureau  of  Pictures 
10  Jackson  Place,  Washington,  D.  C. 

The  above  Committee  issues  a  catalogue 
of  the  subjects  of  official  patriotic  slides. 

Bureau  of  Commercial  Economics 
Southern  Building,  Washington,  D.  C. 

Slides  on  subjects  connected  with  conser- 
vation of  food  may  be  obtained  from 
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Food  Administration 
Division  of  Illustrations 
Washington,  D.  C. 

Slides  on  general  patriotic  subjects  may 
be  purchased  from 

The  McAllister- Keller  Co., 
176  Fulton  Street,  New  York  City 

Slides  on  shipbuilding  activities,  showing 
scenes  in  the  yards,  launcliings,  etc.,  may  be 
purchased  from  Mr.  Eli  Benedict,  352  Con- 
vent Avenue,  New  York  City,  at  a  rate  of 
$100.00  for  60  selected  slides,  colored,  or 
•$50.00  for  the  same  selection,  plain.  Mr. 
Benedict  will  also  furnish  the  manuscript 
of  an  accompanying  lecture  for  $25.00. 

Slides  can  readily  be  made  from  your  own 
photographs  or  black  and  white  pictures. 
Pictures  in  color  do  not  reproduce  as  well 
as  those  in  black  and  white.  Makers  of 
slides  are  Excelsior  Illustrating  Company, 
219  Sixth  Avenue,  New  York;  Novelty 
Slide  Company,  115  East  23rd  Street, 
New  York,  and  the  McAlhster-Keller  Co., 
176  Fulton  Street,  New  York  City. 

On  the  matter  of  slides,  see  also  page  15 
of  this  pamphlet. 


Cost  of  Slides.  Slides  vary  in  price  from 
fifty  cents  for  black  and  white  to  a  dollar 
or  more  for  colored  slides.  AVliile  slides 
may  be  made  either  of  glass  or  mica,  the 
latter  proves  more  durable. 

VI  Stereopticon  machines 
Where  motion-picture  machines  can  not  be 
used  by  reason  of  the  cost  or  the  lack  of 
proper  equipment  or  supply  of  electricity, 
much  can  be  done  towards  stimulating  pa- 
triotism and  showing  the  people  war  pic- 
tures by  the  use  of  stereopticon  machines. 
A  good  machine  can  be  bought  for  as  low 
as  $85.  The  machine  is  easily  operated  by 
any  one  and  produces  effective  pictures. 

Where  there  is  no  electric  current  to 
supply  the  arc  light,  acetylene  light  appa- 
ratus may  be  obtained  from  manufacturers 
of  stereopticon  machines. 

All  that  is  needed  is  a  machine,  light,  a 
screen,  slides  and  a  darkened  room.  Machines 
can  be  purchased  from  such  concerns  as  the 
Bausch  &  Lomb  Optical  Co.,  Rochester, 
N.  Y.;  the  McAllister-Keller  Co.,  176  Ful- 
ton Street,  New  York  City,  or  may  be 
rented  locally  for  special  occasions. 
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Typical  Incidental  Slides 

Slides  of  this  character  are  of  great  service  in  conveying  official  messages 
and  patriotic  appeals  to  motion-picture  audiences. 
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An  audience  of  20,000  Philadelphians  "registering  patriotism"  at  an  outdoor  motion- picture  exhibition 

given  by  the  Bureau  of  Commercial  Economics. 


VII  Where  to  show  motion  pictures 

In  any  community,  a  place  is  always  avail- 
able where  pictures  or  slides  can  be  shown. 
Any  large  room  or  any  space  in  the  open 
will  serve.  The  following  places  are  sug- 
gested : 

1  The  Town  Hall. 

2  Public  squares  or  parks. 

3  School  houses. 

4  Public  Library  Auditoriums. 

5  Parish  Houses  and  Guild  Halls. 

6  Rooms  or  halls  of  Y.  M.  C.  A.,  Knights 

of  Columbus,  Lodges,  etc. 

7  Community  Houses. 

8  Factories. 

9  Army  and  Navy  Camps. 

10  Armories. 

1 1  Canteens. 

12  Playgrounds. 

In  cases  where  a  room  or  hall  is  to  be 
used,  it  is  advisable  to  have  heavy,  dark 
shades  or  curtains  at  the  windows  to  exclude 
the  daylight  at  afternoon  performances. 
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VIII  How  to  get  your  audience 
1  Ready-made  Audiences.   Where  you  can 
get  the  leading  exhibitors    (managers  of 
motion-picture  houses)  to  show  stirring  pa- 
triotic pictures  much  will  be  accomplished. 

But  this  is  not  enough.  There  are  always 
many  persons  in  a  community  who  do 
not  go  to  motion-picture  theatres  as  a 
regular  habit.  These  persons  can  often 
be  reached  by  showing  films  to  audiences 
which  have  been  assembled  for  some  other 
purpose. 

For  example,  to  mass  meetings,  Chau- 
tauqua, grange  and  Y.  M.  C.  A.  meetings. 
Army  and  Navy  Camps,  Canteens,  Red 
Cross  Branches,  Clubs  and  Organizations, 
Technical  Societies,  State  Councils  of  De- 
fence, fairs,  schools,  gatherings  of  factory 
workers  at  their  plants. 

Cooperation  can  usually  be  obtained  from 
the  managers  of  these  meetings,  who  are 
often  glad  to  have  the  added  attraction  of 
motion  pictures. 
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trial  plants  two  films  of  actual  battle-scenes. 
The  manager  of  one  of  the  largest  munition 
factories  in  the  country,  at  which  the  films 
were  shown,  pays  his  tribute  to  the  effective- 
ness of  the  motion  picture  as  a  means  of 
quickening  the  spirit  of  patriotism,  as  fol- 
lows: 

"The  subject  was  just  what  we  wanted  to 
give  our  men  real  pictures  of  actual  hap- 
penings overseas.  It  linked  up  with  the 
basic  subject  of  several  of  the  speakers  who 
tried  to  show  the  men  the  necessity  for  more 
speed  in  the  production  of  supplies,  so  that 
our  boys  could  push  forward  fully  equipped 
at  the  proper  time." 


The  Imperial  Threat 

The  Kaiser  to  Ambassador  Gerard:  "I  shall 
stand  no  nonsense  from  America  after 
the  war"  —  one  of  the  most  dramatic 
moments  from  the  great  film,  "My  Four 
Years  in  Germany,"  based  on  Ambassador 
Gerard's  book. 

2  Special  Audiences.  For  the  steps  to 
be  taken  in  getting  together  an  audience 
for  the  special  purpose  of  seeing  films  or 
slides,  careful  arrangements  should  be  made 
and  full  publicity  given  through  notices  in 
the  press,  on  billboards  and  through  circu- 
lars. For  details  as  to  how  best  to  do  this 
see:  "How  to  Plan  and  Hold  Patriotic 
Meetings,"  issued  by  the  National  Commit- 
tee of  Patriotic  Societies.  ( See  List  of  Pub- 
lications, Page  16.)  The  exchange  through 
which  you  rent  your  films  will  usually  be 
able  to  supply  free  publicity  matter,  press 
notices,  cuts,  circulars  and  posters. 

An  example  of  what  can  be  accomplished 
in  factories  alone  is  furnished  by  the  Na- 
tional Committee  of  Patriotic  Societies. 
It  has  recently  been  showing  at  indus- 
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The  Tragedy  of  Belgium 

Refugees  seeking  shelter  in  a  partly  ruined 
church  —  a  dramatic  scene  from  the  stirring 
film  drama  of  the  war,  "Hearts  of  the 
World,"  by  D.  W.  Griffith. 


©  Morris  Rosenfeld 


©  Underwood  &  Underwood 


Slides  like  these  show  that  Liberty  Bonds 

Ships  will  win  the  war!  Visualize  the  great 
need  of  everyone  standing  back  of  the  ship 
workers. 


and  War  Savings  Stamps  speed  shipbuilding 

Twenty-seven  days  from  keel-laying  to 
launching  was  the  triumphant  record  of  the 
"Tuckahoe." 


A  Battle 

As  this  pamphlet  goes  to  press,  a  highly 
significant  newspaper  item  has  appeared, 
stating  that  the  American  economic  mission 
to  Russia  will  use  motion  pictures  for  the 
advance  work  of  enlightening  the  uninform- 
ed people  of  the  most  remote  parts,  as  well 
as  Russians  in  general  who  have  heen  en- 
tirely misled  hy  German  propaganda. 

Because  of  existing  conditions  in  Russia, 
and  the  effect  of  German  propaganda,  no 
amount  of  printed  matter  could  possibly  ac- 
complish so  much  as  the  widespread  showing 
of  motion  pictures.  Films  will  open  the  way 
for  effective  later  vise  of  printed  matter. 

For  this  great  Russia  film  campaign  the 
motion-picture  companies  have  been  called 
upon  for  forty  miles  of  film,  providing  not 
only  the  directly  educational  and  news  films 
which  show  American  war  activities,  troops 
in  France  and  the  German  devastation  of 


of  Films 

Belgium,  but  also  a  certain  proportion  of 
typical  American  screen  dramas. 

If  Ivan  laughs  at  Charlie  Chaplin,  and 
falls  in  love  with  Mary  Pickford,  he  comes 
appreciably  nearer  to  reaching  a  receptive 
state  of  mind  for  the  subsequent  work  of 
the  American  mission. 

Further  evidence  that  motion  pictures  are 
being  used  for  purposes  far  beyond  mere 
entertainment,  is  found  in  the  government 
adoption  of  motion  pictures  for  military 
education  in  the  cantonments. 

Even  the  conservative  courts  of  law  have 
recently  been  invaded  by  "film  evidence." 
Paper  manufacturers,  appealing  from  a 
Federal  Trade  Commission  ruling  on  paper 
stock,  showed  four  judges  a  film  covering 
the  entire  process  of  paper  manufacture, 
from  forest  to  mill. 
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A  Selected  List  of  Patriotic  Films 

Dramatic  Films 

Name 

Company 

Reels 

The  Eagle's  Eye 

Wharton-Ince 

40 

(Series,  2  reels  each  part) 

Joan,  the  Woman 

Lasky 

11 

(French  Historical) 

My  Four  Years  in  Germany 

My  Four  Years  in 

Germany,  Inc. 

10 

My  Own  United  States 

Metro 

8 

The  Prussian  Cur  (Spy) 

Fox 

8 

A  Call  to  Arms 

Paramount-Chapin 

8 

("The  Son  of  Democracy") 

Lest  We  Forget 

Metro 

o 

8 

Girl  Philippa 

Vitagraph 

8 

Draft  258 

Metro 

7 

Legion  of  Death 

Metro 

7 

The  Spy 

Fox 

7 

Birth  of  Democracy 

Franco- American 

7 

(French  Revolution)  Imported 

The  Kaiser,  Beast  of  Berlin 

Universal 

7 

The  Belgian 

Sidney  Olcott 

7 

To  Hell  with  the  Kaiser 

Metro 

7 

The  Unbeliever  (U.  S.  Marines) 

Edison-Kleine 

7 

Mothers  of  France  (Bernhardt) 

World 

b 

Over  There 

Selznick 

6 

The  Man  Without  a  Country 

Universal 

6 

The  Hun  Within 

Paramount- Artcraft 

a 

The  Great  Love 

Paramount 

5 

The  Little  American 

Artcraft 

5 

The  Slacker 

Metro 

5 

One  More  American 

Paramount 

5 

Joan  of  Plattsburg 

Goldwyn 

5 

Daughter  of  France 

Fox 

5 

Hero  of  Submarine  D2 

Vitagraph 

5 

The  Bugler  of  Algiers 

Bluebird 

a 

(French) 

Somewhere  in  France 

Triangle 

5 

For  France 

Vitagraph 

5 

The  Man  Who  Was  Afraid 

Essanay 

5 

The  Star  Spangled  Banner 

Edison  K.E.S.E. 

3 

The  War  Waif 

Universal 

2 

Your  Flag  and  My  Flag 

Edison  K.E.S.E. 

Vz 

Films  of  the  Boy  Scouts 

Name 

Company 

Reels 

Boy  Scouts  to  the  Rescue 

Universal 

10 

(English:  5  two-reel  installments,  each  complete) 

The  Little  Boy  Scout 

Famous  Players 

5 

(Paramount) 

Adventures  of  a  Boy  Scout 

World 

5 

Knights  of  the  Square  Table 

Kleine  System 

4 
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A  Selected  List  of  Patriotic  Films 

News  Films 

Showing  how  our  Country  Prepares  for  War 

Name 

Company 

Reels 

Pershing's  Crusaders 

Official  United  States 

8 

(Committee  on  Public  Information,  Division 

of  Films) 

America's  Answer 

Official  United  States 

8 

(Committee  on  Public  Information,  Division 

of  Films) 

Rally  Round  the  Flag 

Universal 

8 

With  Pershing  in  France 

Universal 

8 

Uncle  Sam  Awake 

L.  E.  Rubel-H.  A.  Fargo 

7 

Our  American  Boys  in  the  European  War 

Triangle 

5 

How  Uncle  Sam  Prepares 

Hanover 

5 

Navy,  The  U.  S. 

J.  Frank  Brockliss,  Inc. 

5 

Our  Bridge  of  Ships  (Official) 

General  Film 

2 

Under  the  Stars  and  Stripes  in  France 

Pathe 

2 

Training  Our  Khaki-Clad  Heroes 

General  Film-Selig 

2 

The  Allies'  Official  War  Review 

Pathe 

1 

(Installments) 

Making  of  an  American  Officer,  The 

Educational 

Making  a  U.  S.  Soldier 

Powers-Universal 

Making  an  Infantryman 

Universal 

, 

(Screen  Magazine  No.  144) 

Training  for  Soldiers 

Mutual-Gaumont 

(Reel  Life  No.  68) 

Student  Officers 

Mutual-Gaumont 

(Reel  Life  No.  73) 

Captains  of  Tomorrow 

Edison-Kleine 

U.  S.  Military  Academy  at  West  Point 

Lincoln  and  Barker 

A  Day  with  our  Future  Admirals 

Universal 

(Screen  Magazine  No.  60) 

Manning  Our  Navy 

Mutual-Rothacker 

Uncle  Sam's  Gun  Shops 

Universal 

1 

(Screen  Magazine  No.  28) 

Aviators  at  School,  U.  S. 

Universal 

(Screen  Magazine  No.  19) 

U.  S.  Ambulance  Corps  at  Work 

Paramount-Bray 

(Pictograph  No.  86) 

Training  U.  S.  Hospital  Units 

Universal 

(Screen  Magazine  No.  53) 

Feeding  an  Army 

Pathe-International 

Typical  Slides  of  Timely  Interest 

Over  Here 

Over  There 

Draft  Soldiers  training  for  Trench  Warfare 

Wrecked  building  at  Fleron 

Draft  Soldiers  in  Parade,  New  York  City 

Work  of  a  42  cmm.  Gun  at  Liege 

Draft  Soldier  parting  with  mother,  New  York  City 

Wrecked  Cafe,  Louvain 

Fifth  Avenue,  New  York  City,  1st  Liberty  Loan 

Refugees  leaving  in  carts 

British  armoured  car,  2nd  Liberty  Loan 

French  troops  passing  through  a  village 

Liberty  Bond  posters  in  front  of  Vanderbilt  house 

French  armoured  aeroplane 

Liberty  Bell  in  City  Hall  Park,  3rd  Liberty  Loan 

Modern  French  Auto  Siege  outfit 
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Awaken  Patriotic  Enthusiasm! 
Get  Action  that  helps  to  Victory! 


Launching  the  concrete  ship,  "Faith" 

Show  your  town  stirring  Motion  Pictures 
of  Uncle  Sam's  War  Activities 
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